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Will Email Or SMS Rule Mobile?

April 05", 2006 - London, UK - Ubiquity, simplicity and low cost - SMS will
continue to play a major role in enterprise messaging besides fashion mobile e-mail
says Michael Kowalzik, CEO of TynTec.

Which technologies will dominate the enterprise messaging space? Some analysts
believe that the advent of mobile e-mail will canibalise SMS revenues and space in
the market. However, co-existence between these two technologies is more than
possible, as SMS and mobile e-mail provide views of mobile services which target
different audiences, with completely different features and benefits.

Small For A Reason?

Mobile e-mail is a value-added service and so far has been an attractive and
fashionable market in which more and more players are jumping into it, such as RIM,
Seven, Ericsson, Oracle and even Microsoft. However, the size of the market is still
small, with a penetration rate of less than 1% in terms of world’s total mobile user
base.

Although mobile e-mail is supported by the latest developments in mobile
communications market, with a high level of security in the exchange of data, this
technology is only common among highly paid professionals. The high cost attached
to the service does not allow corporations to deploy such solution in different levels
of the organisation to reach entire or part of the staff. The result is that mobile e-
mail is not able to create a measurable impact in corporate processes and
communications. The mobile extension of the fixed-line e-mail is still not able to
improve performance in different levels of corporations.

Total Cost of Ownership

Due to its ubiquity and the fact that almost everyone knows how to send a message,
SMS provides corporates with a mobile solution that can create real impact in
corporate processes and communications. Besides being easy and simple to use,
SMS has a low total cost of ownership in terms of training and maintenance. Because
of these features, SMS can be deployed in all levels of the company, improving the
internal flow of communication among staff. This makes SMS even more attractive
for businesses who wish to optimise processes and improve communications at a low
cost.

Beyond the simplicity and economy provided via SMS deployment, currently SMS can
be implemented with high quality standards of data transmission, providing
guarantees of message delivery in a total reliable and secure environment. The
“business-grade” SMS goes beyond “consumer” SMS, allowing it to be applied for
mission-critical exchange of data, such as airlines (communication with aircrews),
logistics (tracking geographically dispersed people and assets) and even rescue and
emergency alerts.

Mobile e-mail has the price issue as the main barrier for a more massive
implementation of the technology in the enterprise scenario. However, it tends to
increase as soon as there are more competitors and the prices fall. The growth in
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mobile e-mail, however, will not cannibalise SMS revenues or its space in the
messaging arena. Both technologies will co-exist and estimulate the growth of each
other. The proof is that SMS is the used channel in mobile e-mail devices to let the
user know that there is a new e-mail in the inbox.

Comment by Michael Kowalzik, CEO of TynTec - an enterprise quality SMS operator
for corporates.

About TynTec

TynTec (www.tyntec.biz) is an enterprise quality SMS operator for corporates.
Through partnerships with network operators Manx Telecom and Digicel Jamaica,
TynTec has multiple access points into the deep level mobile telecoms infrastructure
(SS7). This, combined with a proprietary SMS-C platform, allows TynTec to offer a
new level of quality in SMS.

TynTec’s enterprise quality SMS service offers a range of advantages over traditional
‘consumer’ SMS, making it suitable for mission critical corporate applications. The
service offers a highly secure, rapid and reliable communication channel into more
than 260 networks in 125 countries, with a single, direct path between sender and
recipient. Additionally, companies can extract rich data from their SMS
communications, such as delivery receipts and information on the status and location
of the receiving phone.

TynTec's access to the deep level mobile network infrastructure (SS7) also enables
TynTec to act as an outsourced mobile data operator, providing managed services to
MVNO's, MNO's and wireless service providers.

TynTec works with some of the world’s leading companies such as British Airways,
Accenture, Unilever and TNT who use TynTec’s enterprise quality SMS products to
facilitate internal and external corporate communications. Additionally, TynTec
works with a wide range of SMS aggregators and resellers such as Mblox, Netsize,
and Mobile365.



